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Background 
Fonecta is the market leading directory service company in Finland. Some of Fonecta's best-known services 

are Phone Books, 020202 and 118 directory assistance services and Internet-based Fonecta Finder and Inoa 
company directory. Fonecta's services are used altogether more than 1.5 million times each day.  

 
Talentum offers professionals magazines, books, seminars and online services, operating in Finland, Sweden, 

the Baltic countries and Russia, and employing about 1,000 people. Media content produced by Talentum is 
based on strong expertise and journalistic skills. Some of Talentum’s media in Finland are Talouselämä, 

Arvopaperi, Tekniikka & Talous, Tietoviikko, Markkinointi & Mainonta, Metallitekniikka and Mediuutiset. 

Talentum’s shares are listed on the OMX Nordic Exchange in Helsinki. 

 
 
Approach 
In early 2008 Fonecta integrated its Inoa company directory, containing approx. 400.000 company titles in 

Finland, with the Leiki Focus content discovery engine to launch Leiki’s new advertising model. This system 
is the first in the market to enable automatic contextual linking of products from catalogs next to any 

relevant online content. The system allows any product catalogs (such as e-commerce sites’ product lists, 
“yellow pages” directories etc.) to target ads of each of the products in the catalog to relevant content on 

other sites, e.g. news or blog sites. 
 

 

Results 
By integrating the Inoa directory with Leiki Focus, the companies in the Inoa directory are advertised by 

linking the companies with other online content, offering the users a direct access to directory. The targeted 
Inoa company advertisements are placed next to news articles on various Talentum business and technology 

news sites such as www.talouselama.fi and www.tietoviikko.fi. This way the most relevant companies in the 
Inoa directory are automatically shown next to each news article on the Talentum sites. Inoa’s company 

directory is good match with Talentum’s news sites as the various news sites cover a wide variety of fields of 

business and technology, as does the Inoa directory. This allows a comprehensive utilization of the directory. 
 
 

Fonecta’s B-to-B –services, such as Inoa and Fonecta Finder offer a wide range of content from 
contact and financial information to the actual people in charge. It makes us happy that Leiki has 
boldly introduced new opportunities to move Finnish web users with us, Talentum and Toinen. As a 
new feature this enables more detailed targeting of products and services, and certainly a new way for 
the advertisers to do business. 

Jukka Tukiainen, Senior Manager, Strategic Partnerships of Fonecta 

 

Companies strive to target all their advertising, especially in the web. Now a whole new opportunity 
opens up to advertisers and the companies that we have been talking with are really excited about 
this.  

Tero Pajunen, New Business Manager of Talentum 
 

[…] New contextually targeted online advertising is a unique example on how the internet can be used 
in a completely new way. 

Hanna Kivelä, Director of Nordic Online Business and IT of Talentum 

 

Targeted online advertising sets itself in an environment where the reader has arrived from its own will 
and therefore is already interested on the topic. Targeted advertising is also at its best a solution that 
benefits both [the media and the advertiser] as from the context the reader has a direct access to the 
solution or the further information. 

Marja Virmalainen, Marketing Manager of Henki-Sampo 
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A screenshot of a news article on Talouselama.fi showing Leiki Focus recommendations 
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How does it work? 
 
The new advertising model is based on Leiki’s very detailed ontological analysis of content topics and their 
relevance. This advertising model is particularly helpful for e-commerce product catalogs, any type of 

directories or content databases. So far, online advertising has either been untargeted banner-type brand 

promotion or ads targeted using manually defined keywords. This means that online retailers have marketed 
their services mainly as generic, untargeted brand promotion. 

 
However, with Leiki Focus it is possible to advertise actual products from the catalog or directory on 

any media site by displaying the most relevant products next to the most relevant content, automatically 
showing personally relevant items to consumers. The detailed ontology spots the connections beyond simple 

keywords and allows the catalog owners fully utilise their entire product catalog, without being dependent 

on keyword matches or “most popular items” lists. 

 
Taking retail marketing to the next level 
With the “Catalogs to Content” model the eCommerce retailers’ online marketing for becomes much more 

effective than the existing brand promotion, with targeted product advertising seen more as a useful service 
than just another pushy banner campaign. Showing eCommerce products on media sites instead of just the 

online store makes a huge difference both for the retailer and the consumer. 

 
 

For more information, please contact: sales@leiki.com 
or go to www.leiki.com 

 
 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

About Leiki 
Leiki provides patented software technology that automatically recommends users with interesting content, 

relevant advertisements and other users with similar interests. The functionality is based on the most 
detailed content analysis and real-time learning of user preferences and uniquely enables linking products 

from catalogs to online content. Established in 2000, Leiki has offices in Helsinki and London. In 2005 Leiki 
was awarded a place in Red Herring's Top 100 European technology companies list and in 2007 received the 

European ICT Prize. Leiki's customers include Financial Times, Nokia and Sun Microsystems. 


