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Background 
As part of the Otava Books and Magazines Group Ltd., United Magazines Ltd. is the market leader of Finnish 
magazines and periodicals. United Magazines has 43 consumer magazines in its publishing programme and 
the total number of the readers of the company´s consumer and customer magazines is 8,7 million. United 
Magazines’ internet business includes numerous websites, including some among top 20 Finnish portals, 
such as Plaza and NettiX. 
 

 
Approach 
In the start of 2007 United Magazines commissioned Leiki to enhance one of the Finland's largest portals, 
Plaza.fi with Leiki Focus dynamic content linking. With Leiki's personalisation engine editorial content on the 
Plaza.fi site was linked in real time with the most similar user-generated intra-portal content, external news 
sources, blogs and Wikipedia. In a similar manner, user-generated content was linked with the latest 
editorial content and other sources. 
 
In October 2007 United Magazines and Leiki extended the use of Leiki Focus to ad targeting and released 
the first intelligent advertising system in the market where web ads are targeted using natural 
language understanding. With the new system editorial articles, user conversation and advertisements that 
deal with the same topic are matched automatically, even if they do not have the same keyword. The user's 
earlier selections that depict the user's interest can also be used to target content. 
 
The first text advertisements targeted based on topical analysis of content appeared on Plaza.fi. Later on the 
system will be applied to other United Magazine s' web services, such as the respective magazines' websites 
and NettiX classifieds sites including Nettiauto.com. Picture ads can also be used in the future. 
 
 
Results 
Leiki Focus content linking improved the portal's use immediately: instead of having to navigate menus to 
find relevant content, all information around one topic were presented in the same view, thus 
serving the whole portal to the user instead of just the section the reader was used to navigating in. 
External sources such as Wikipedia can also present reference material around the subject. 
 
The advantage of the system for the advertiser compared to other current systems is a higher response 
rate to the campaigns and the targeting method fits to all types of advertisers. Companies that particularly 
benefit from the targeting system include those with a large selection of products as well as those that can 
advertise their products naturally in relation to different types of content. 
 

 

There are several benefits – we can target the ads automatically with the right content that is relevant 
to the ads, and we can assume that an ad message that is closely linked to the content will have the 
desired effect to the user, for example the user clicks the ad more often than earlier. This method of 
advertising can be used with very tactical operations such as placing an ad for a product or a closely 
related product that is mentioned in the content next to the article. 

Petri Kokkonen, Sales Group Manager of United Magazines 
 

The simple concept launched by Plaza.fi presents a paradigm shift for portals. Instead of promoting 
the various sections of their site via advertising, Plaza now presents all content fitting current user 
interests automatically, unifying the editorial and community parts. Instead of wondering about Web2.0 
concepts, Plaza embraces the new world by automatically finding and presenting what is relevant from 
the web. 

Petrus Pennanen, CEO of Leiki 
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A screenshot from Plaza.fi portal’s sports news with Leiki Focus dynamic content links 
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How does it work? 
 
Leiki Focus is a unique product with patented technology that enables easy content discovery on any digital 
channel. The technology is based on the usage of very detailed ontologies, hierarchies of concepts, which 
cover all fields of the portal content. The Leiki Focus engine uses the ontologies to profile the content 
articles and match them intelligently with similar content items. The engine analyses the content and user 
click-stream and uses this data to create real-time content profiles and user interest profiles. These profiles 
are then used to recommend content such as news, blogs, videos, products, advertisements and also other 
users. 
 
With Leiki Focus it is possible to advertise actual products from the catalog or directory on any 
media site by displaying the most relevant products next to the most relevant content, automatically 
showing personally relevant items to consumers. The detailed ontology spots the connections beyond simple 
keywords and allows the catalog owners fully utilise their entire product catalog, without being dependent 
on keyword matches or “most popular items” lists. 
 
For more information, please contact: sales@leiki.com 
or go to www.leiki.com 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

About Leiki 
Leiki provides patented software technology that automatically recommends users with interesting content, 
relevant advertisements and other users with similar interests. The functionality is based on the most 
detailed content analysis and real-time learning of user preferences and uniquely enables linking products 
from catalogs to online content. Established in 2000, Leiki has offices in Helsinki and London. In 2005 Leiki 
was awarded a place in Red Herring's Top 100 European technology companies list and in 2007 received the 
European ICT Prize. Leiki's customers include Financial Times, Nokia and Sun Microsystems. 


